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I. School of International Business
1. International Economics and Trade
(1) Overview:
International Economics and Trade specialty, established in 1960, is the traditionally dominant major with the longest history among the undergraduate majors of the university. Since 2011, the major has been successively approved as the first batch of pilot projects of comprehensive reform of undergraduate majors in local universities  by the Ministry of Education, listed as the pilot project of comprehensive reform of majors at the Shanghai Municipal level, and awarded the title of excellent major in the first batch of professional selection and evaluation in Shanghai universities, etc. In December 2007, approved by the Ministry of Education and the Ministry of Finance, it was designated as the second batch of characteristic specialty developed by institutions of higher learning. In 2019, it was selected as one of the first batch of national first-class undergraduate specialty construction sites.

The purpose of this major is to train compound and high-quality applied talents with international vision, innovation and pioneering spirit and solid theoretical basis of economics to meet the needs of China's economic and social development. They are familiar with the current rules, laws and practices of international trade, the characteristics of modern international business environment and China's foreign trade policies and regulations, and have the ability to engage in international business operation and decision-making management and the potential to carry out scientific research.
（2） Core Courses:
Elementary Chinese, Intermediate Chinese, Advanced Chinese, Chinese News Listening, Chinese Newspaper Reading, Business Chinese Conversation, Economic Newspaper Reading, Professional Chinese, Business Chinese Case Analysis, Chinese Office Software, Microeconomics, Macroeconomics, Principles of Management, Accountancy, International Commercial Law, International Economics, Statistics, Marketing, Public Finance, Rules of WTO, Chinese Foreign Trade, International Trade Practice，etc.

II. School of Chinese International Education
1. International Chinese Education (Business Chinese)
(1) Overview:
Established in 2008, the major of International Chinese Education (Business Chinese) is designed to train international students to master the basic knowledge and application skills of Chinese language. They understand Chinese culture and China’s basic conditions, and have innovative and practical ability.  After studying, they can teach or promote Chinese language in universities at home and abroad, and engage in related work in foreign trade companies, foreign capital companies, and Sino-foreign joint ventures, etc.

(2) Core Courses: 
Basic Chinese, Basic Reading, Basic Oral Speaking, Basic Listening, Business Chinese, Advanced Chinese, Business Chinese Conversation, Selected Readings on Business Chinese, Business Chinese Listening, Official Business Document Writing, Economic News Audio-Visual-Oral Course, Training for Business Chinese Test (BCT), Economic Newspaper Reading, Business Chinese Case Analysis, HSK Exam Tutorial Course, etc.

III. School of Management
1. Business Management (International Business Management)
(1) Overview:
The predecessor of business management specialty was set up in 1984. Since 2015, it has won the Shanghai Excellent Teaching Achievement Award for four consecutive years; in 2009, the teaching team of business management series courses was rated as the national teaching team; in 2020, it was approved as a national first-class undergraduate specialty construction point.

The purpose of this major is to cultivate compound, export-oriented and application-oriented management talents who can meet the needs of economic and social development in the new era  with moral, intellectual, physical and aesthetical quality. They have humanistic spirit, scientific literacy and integrity quality, rigorous and realistic scientific spirit, strong written skills and interpersonal communication, have innovative awareness and ability to forge ahead, and good international vision. They grasp the basic knowledge of business administration and the basic qualitative and quantitative analysis methods and are competent for management positions in enterprises, institutions and government departments.

(2) Core Courses: 
Management, Strategic Management (taught in English), International Business Management, Corporate Governance(taught in English), Financial Management, Entrepreneurial Management, Operations Management, Human Resource Management, Marketing, Organizational Behavior(taught in English), Benefit Corporations, Introduction to Artificial Intelligence and Digital Management, Game Theory of Management, Accountancy, Statistics, Econometrics, Business Administration Simulation, Visualization of Enterprise Management Data and Intelligent Decision Making, etc. 

2. Marketing (International Marketing)
(1) Overview:
Marketing specialty, established in 1994, was awarded the first batch of national first-class undergraduate specialty construction points by the Ministry of Education in 2019. It has formed three distinctive teaching and research teams, namely strategic brand management, consumer psychology and behavior, digital marketing and new retail. And according to the latest ranking of marketing major by Shanghai Ranking Consultancy, it rated as A at the national level. In 2021, an experimental class on digital marketing innovation was opened.

Based on the characteristics of solid marketing professional knowledge, strengthened business English communication and negotiation, proficiency in market data analysis tools, this major will cultivate compound talents with all-round development of morality, intelligence, physical fitness, aesthetics and labor to meet the needs of economic and social development in the new era. They have solid basic knowledge of economics, management, psychology and data science, master the basic theory, knowledge and skills of marketing and modern enterprise management, understand the frontier and development trends of marketing, have a strong sense of social responsibility and team cooperation, broad international vision and cross-cultural communication ability, and are good at innovative decision-making and market development.

(2)Core Courses: 
Microeconomics, Econometrics, Introduction to Data Science, Marketing, Consumer Behavior, Marketing Research, Advertising, Service Marketing, International Marketing (taught in English), Digital Marketing, Strategic Management (taught in English), Brand Management (taught in English), Big Data Marketing, Marketing Engineering, Sales Management, Channel Management and Retail, Artificial Intelligence for Marketing, Social Media and Customer Management (taught in English), Luxury Marketing, Business Management Simulation, etc.

3. Human Resource Management
(1) Overview:
Human Resource Management specialty was established in 2004. In 2022, it was approved as the first-class undergraduate professional construction point in Shanghai, and obtained the BGA international certification of undergraduate model major.

This major is characterized by internationalization, Digital Intelligence and sustainable development, and aims to train high-level compound management talents with all-round development of morality, intelligence, physical fitness, aesthetics and labor to meet the needs of economic and social development in the new era. They understand the frontier and development of interdisciplinary disciplines, are familiar with the basic theories of management, economics, psychology, data science, international trade and international business, and systematically master the basic theories and business skills of human resources management. They lay equal stress on theoretical research ability and practical application ability, have strong sense of social responsibility and team cooperation consciousness, have international vision, innovation ability and digital intelligence ability, are good at cross-cultural communication and leadership, and can meet the needs of strategic human resources management professionals in multinational corporations, export-oriented enterprises, government departments and other organizations.

(2)Core Courses: 
Organizational Behavior (taught in English), Human Resource Management, International Human Resource Management (taught in English), Course to Develop Organizational Leadership, Managerial Psychology, Labor Economics, Strategic Management (taught in English), Human Resource Training and Development, Performance Review and Compensation Management, Management Communication (taught in English), Benefit Corporations, Corporate Governance, Cross-cultural Management, Entrepreneurial Management, Talent Assessment, Psychology and Life, Vocational Psychology, Accountancy, Financial Management, Research Methods in Psychology and Behavior, International Business Simulation Training, Business Management Simulation, Simulated Experiment of Human Resource Management, Statistics, Econometrics, etc.

4. Cultural Industry Management
(1) Overview：
Established in 2015, the major of cultural industry management is a new and cutting-edge major based on the characteristics and advantages of Shanghai University of International Business and Economics, which adapts to the new era of the development of cultural and creative industries. In  2019, it was listed as a key cultural and creative major funded by Shanghai, and in the cultural industry management major of 101 Chinese universities of 2021 Shanghai Ranking, this major was rated as A.

Based on the characteristics of cultural trade and management of creative industries, this major aims to cultivate compound professional senior applied talents who meet the needs of economic and social development in the new era and develop in an all-round way. Talents trained in this major have a strong sense of social responsibility, broad humanistic vision and modern management thinking, are familiar with cultural industry management regulations and policies, and have mastered the theoretical knowledge and practical skills of creative industry management, cultural trade operation and cultural marketing planning. Additionally,  they are also skilled in the real practice of creative industry management, cultural trade operation and cultural marketing planning, have strong social research and information processing capabilities, and are competent in cultural industry management, cultural trade operation, cultural marketing planning, cultural investment and financing, and cultural data analysis.
（2）Core Courses: 
Management of Cultural Industry, Cultural Trade, Cultural Marketing, Cultural Creativity and Innovation Entrepreneurship, Cross-cultural Management, Film and Television Industry Management, Media Management(taught in English), Cultural Economic Theory and Pragmatism, Introduction of Cultural Resources(taught in English), Policies, Laws and Regulations in the Cultural Industry, Cultural Investment and Financing, Business Management of Performing Arts and Entertainment Industry, Business Management of Animation and Entertainment Industry, Introduction to Art, History of Chinese Culture, etc.

IV. School of Law
1. International Economic Law
(1) Overview:
The major of International Economic Law was established in 1984. In 2009, it was awarded the fourth phase of Shanghai undergraduate education highland construction project; in 2011, it was included in the scope of Shanghai 085 key professional construction project; in 2012, it became the “Shanghai Training Base for Foreign-related Legal Talents”. Moreover, in 2023, it was approved as the Shanghai Training Base for Foreign-related Rule of Law Talents. Focusing on the training objectives of "international commercial law talents", the major of Law (International Economic Law) has built a knowledge structure and curriculum system characterized by "internationalization" and "integration of law and business"; We have reformed and innovated the talent training mode, established a Sino-foreign joint training mechanism, and achieved remarkable results in the training of international commercial law talents, enjoying a high social reputation in Shanghai and even in the legal community of the country.

Relying on the discipline advantages and professional characteristics of the long-standing international business education of the university,  the major of Law (International Economic Law) focuses on cultivating “international legal professionals with solid theoretical foundation of law, high professional legal literacy and legal thinking ability, timely understanding of the cutting-edge trends of international economic law, familiarity with foreign-related business operations and rules, and skilled use of various legal analysis methods to solve international legal practical problems”.

(2) Core courses: 
International Trade Law, International Investment Law, International Economic Law/International Business Transactions, International Financial Law, Public International Law, International Commercial Dispute Settlement, Private International Law, Maritime and Admiralty Law/Maritime Law, International Commercial Law,  World Trade Organization/WTO Law, etc.

2. International Politics
(1) Overview :
Established in 2008, International Politics specialty has the characteristics of integrating international politics and finance majors, highlighting the ability of students to participate in international affairs, and demonstrating the characteristics of practical school running: first, it emphasizes the integration of international politics and international trade; second, it stresses the cultivation of application-oriented talents; third, it underlines the cultivation of international talents in international affairs, especially in international economic negotiation and conflict coordination.

With the training goal of the applied talents of international politics under the integration of economics and law,  the major of International Politics  aims to cultivate the compound talents who master the basic knowledge and theory of international politics and related disciplines as well as are familiar with international economic and trade practices and international laws and regulations, and also have the expertise in international affairs management and research expertise. After graduation, students are able to work in foreign affairs management in news media, multinational companies, international organizations, social organizations and others, or go further study in universities and scientific research institutions.

Core courses: 
Theory of Political Science/Principles of Politics, The History of International Relations, Contemporary International Relations/Contemporary International Relationship, Science of Diplomacy, International Law and International Relations, International Organizations(taught in English), The History of Western Political Thought, Comparative Politics(taught in English), Selected original works on International Relations Theory(taught in English), Media and International Relations, Simulation of International Negotiation and Conflict Resolution, Asia-Pacific Politics and Economy, European Union Politics and Economy, American Politics and Diplomacy, Indian Politics and Economy, Research on the Korean Peninsula, Introduction to National Security, Foreign Affairs Management, etc.

V. School of Finance
1. Finance
(1) Overview: 
The Finance specialty was set up in 1996, and a cooperative education project of this major with Douglas College in Canada was launched in 1998. Since its establishment, the major of Finance has become the major of undergraduate education highland construction in Shanghai universities, the major of key discipline construction in Shanghai Municipal Education Commission, the specialty with Shanghai characteristics, and the specialty with national characteristics. In September 2011, an all-English experimental class of finance was set up to explore the reform of all-English talent training mode. In September 2018, the Finance (taught in English) majors began to enroll separately. At present, this major has formed a talent training system with distinctive characteristics and rich levels, such as Finance, Finance (Sino-Canada Cooperation), Finance (Sino-Canada Cooperation), Finance (Digital Finance Experimental Class). In 2021, the major of Finance will become a national first-class undergraduate major construction site.

The major cultivates high-quality financial talents with comprehensive development of morality, intelligence, physique, aesthetics and labor to meet the needs of high-quality economic and social development in the new era and the construction of Shanghai International Financial Center They have profound humanistic quality, strong innovation spirit, broad international vision and good professional ethics. They also have systematic financial theoretical knowledge, solid financial professional skills and skilled use of financial analysis tools, and can meet the development needs of modern financial industry.

（2）Core courses: 
Basic Chinese, Basic oral speaking, Basic Listening, Basic Reading, Intermediate Chinese, Microeconomics, Macroeconomics, Statistics, Accountancy, Financial Time Series Analysis, Econometrics, Money and Banking, Management, International Financial Management (taught in English), Corporate Finance (taught in English), Operation and Management of Commercial Bank (taught in English), Financial Engineering, Security Analysis and Investment/Strategic Management for Industrial Enterprises/Securities Investment, Financial Markets and Institutions, Financial Risk Management, Introduction to FinTech/Introduction to Financial Technology, Financial Statements Analysis, etc.

VI. School of Event and Communication
1. Tourism Management
(1) Overview:
[bookmark: _GoBack]The major of Tourism Management, set up in 1997, has built a professional talent training mode of "One Goal, Two Platforms, and Three Combinations" ---- the talent training mode of "combining school teachers with enterprise executives, combining classroom teaching with extracurricular teaching, and combining internationalization and localization", with the goal of "creating a major of Tourism Management that is satisfactory to employers, parents and students", based on the "school-enterprise cooperation platform and innovation and entrepreneurship practice platform". In 2021, this major got the UNWTO TedQual Certification.

The training program for overseas students with academic qualifications mainly focuses on training professional talents with solid discipline foundation, strong Chinese application ability and professional practice ability with international vision and understanding of China's national conditions in business tourism planning, organization and management. After graduation, international students can engage in tourism services and management in multinational enterprises, foreign-related enterprises, administrative departments, and others  in China and other countries. They are expected to make due contributions to the communication and development of tourism between China and their own countries.
(2) Core courses: 
Macroeconomics，Management, Marketing, Money and Banking, Accountancy, Service Management (taught in English), International Trade, International Trade Practice/Practice of Import and Export, Introduction to Electronic Commerce, Financial Management, Research Methods in Economic Management, Service Communication, Simulated Course for Tour Guides(taught in English), Intercultural Business Communication (taught in English), Tourism Business Management, Tourism Reception Industry (taught in English), Tourism Consumption Behavior, Business Tourism, Tourist Destination Management, Tourism Planning and Development, etc.
