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The Formation and Evolution of the Legitimacy 
in the Process of the Corporate Community Involvement

Legitimacy is a key basis for competitive advantage, and can be gained from Corporate Community Involvement (CCI) . However, there is little work that provide a clear picture about how corporate legitimacy come from CCI, and what it is. Using longitudinal case studies, we track over a decade process of two Chinese real estate corporates involving in communities and study the formation and evolution of corporate legitimacy at all stages of CCI. Finally, we get these findings:(1) CCI strategies along with the development CCI stage have Dynamic guiding effect on CCI activities. Interactive behavior patterns accompanying change role, motivation and way of actors behavior have evolved in the CCI process;Every element of community capacity be promoted to a higher level in the conversion of different interactive behavior patterns;Corporate internal legitimacy can be directly formed in the interaction. Meanwhile, community capacities which derive from the interaction promote external legitimacy. (2) Legitimacy is a continuous variable. In the process of CCI, internal legitimacy has an accumulated increment. While external legitimacy expands in scope. The main contributions lie in revealing the micro-mechanism of legitimacy formation, as well as discovering the evolutionary character of legitimacy as a continuous variable. The results yield important implications for obtaining legitimacy from CCI. 

Method：Case study
Field: Non-market Strategy; Integrated strategy; Innovation of business mode 
Topic: Corporate social responsibility; Corporate community involvement; Social enterprise; Cultural creative company et al.
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